‘Caninternal communication channels spark joy?
They can when you have a tidy system where every channel plays its role.
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Let’s face it: the world is a messy place. From a dramatic shift in work arrangements to health concerns and social
upheaval, there are more obstacles than ever in the way of employees trying to get day-to-day work done.

Communication can and should help clear the way. Just as Marie Kondo promises to “spark joy” by helping you tidy
up your home, an organized internal communication system can help you make the most of your channels to keep
employees focused.

But first you need to understand the ideal role each channel plays in internal communication. Here’s a quick
overview to help you organize:

Email
Love it or hate it, email is an effective way to reach a large group of people and build awareness of your message.
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Workplace channels

Essential for non-wired workers and appreciated by all onsite employees, workplace channels are great ways
to reinforce key messages.
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Videos and podcasts

Videos and podcasts are fresh, engaging channels that will inform and inspire employees.
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Intranet
Managed well, your intranet can serve as an information hub for employees across locations and time zones.
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Internal social media
When collaboration is key, internal social media is the perfect channel for employees to share ideas and insights.
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Brochures/guides

Brochures and guides can help build deep knowledge by presenting all the facts employees need to understand in
easy-to-read, easy-to-reference formats.
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For more information about

employee communication, visit us / DAViS

& COMPANY

at www.davisandco.com/services
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